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EDC 630 

The Practicing Professional 
Dr. Sue Talley 

Summer 2002 
sue.talley@pepperdine.edu 


Who knew that being a chef was more than just being someone who worked in a kitchen before Emeril evangelized 
that concept? What has Emeril done to market that vision? How has he sowed that dream for others? 


Course Description and Objectives 


Readings 


Calendar 


Course Description and Objectives 
You are nearing the end of your Master of Arts in Educational Technology program. At many points along the way it may 


have seemed that you didn't have time to reflect on what all of this would mean for you after the program was over. 
Well...the purpose of this course is to "give" you a bit of time in your busy schedules to reflect on where your career goals 
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will take you when you finish the program. Do you want to change jobs? Maybe you even want to change fields entirely? 
Or you might want to stay where you are but let others know that there are new things you can do. 


In order to do these things you will need to focus on these course objectives: 


e Reflect on the courses you have taken. What have these courses taught you about yourself? As a result of what you 
have learned about yourself, what next steps do you want to take in your life? 

e Think about marketing yourself. How do you want to appear to others? What aspects of what you now know and the 
person you have now become do you most want to emphasize? 

e Explore other careers or other possibilities within your chosen career. Do they now offer you something you want to 
investigate? Why? 


Back to Top 


Readings 


There are only two required books for this course. One is Selling the Dream by Guy Kawasaki. The other you may select 
from a list of optional books. More on that later. First, some background on Guy Kawasaki. 


Guy and I were at Apple Computer at the same time. I worked at the corporate headquarters in Education Sales and 
Marketing and Guy worked with Steve Jobs in the Macintosh division. At the time, Guy and I rarely saw eye to eye. While I 
appreciated his "let a thousand flowers bloom" concept and why he believed in it, it made my job very difficult. But last time 
I saw Guy (I was driving him from a keynote speech at Palm Springs CUE to the Palm Springs airport) we both seemed to 
have mellowed. The book is a great read; it gives you both a good historical perspective plus Guy IMHO 1s really right on 
about the need to find your cause and then sell your dream. So I look forward to discussing this. 


Kawasaki, G. (1991). Selling the dream. New York, NY: HarperCollins. 


The second book should be chosen from one of the two following optional lists. 


http://gsep. pepperdine.edu/~stalley/EDC630.html 5/20/2002 


EDC630 index Page 3 of 6 


For those of you whose careers will continue to be in K-12 education I strongly recommend that you explore one of the 
Professional Portfolio books. When you look at the key assignment you will have for this course, you will understand even 
more why I recommend it. But it has also become apparent to me that teachers can best demonstrate their competency when 
they have compiled portfolios of their practice, similar to the kind of thing done by other practicing professionals in fields 
such as art and architecture and even the medical and legal fields where there are records of your cases. While some of these 
books are written primarily for pre-service educators, their contents can apply to those in the profession already. 


Choose one book from the following list. 
Campbell, D., ed. (2000). How to develop a professional portfolio: A manual for teachers. New York, NY: Allyn & Bacon. 


Wyatt, R.L. & Looper, S. (1999). So you have to have a portfolio: A teacher's guide to preparation and presentation. 
Thousand Oaks, CA: Corwin Press. 


Irby, B. & Brown, G. (2000). The career advancement portfolio. Thousand Oaks, CA: Corwin Press. 


Bullock, A. & Hawk, P. (2000). Developing a teaching portfolio: A guide for preservice and practicing teachers. New York, 
NY.: Prentice Hall College Division. 


For those of you whose careers will be related to education but who will not be in the K-12 classroom, these are options you 
may choose from to help guide your thinking about creating electronic materials to market yourself. 


Choose one book from the following list. 
Whitcomb, S. & Kendall, P. (2001). E-Resumes: Everything you need to know about using electronic resumes to tap into 


today's hot job market. (This is an e-book. You can find it on Amazon for downloading. I've been anxious to try this 
concept but have not used it yet. Hope it works.) 
Smith, R. (2000). Electronic resumes and online networking. Careerpress.com 


Fisher, D. (2001). Professional networking for dummies. Hungry Minds, Inc. 


Linton, H. & Rost, S. (2000) Portfolio Design. New York, NY: W.W. Norton. (This book is for heavy-duty design 
professionals but it seems intriguing.) 
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If none of these optional books seems to exactly fit your requirements you may choose something else but because of 
the assignments that will be done with these books you must first clear your choice with me. 


Back to Top 


Calendar 


We will have only three TappedIn sessions. 


Dates for Dates for : ; 
ome | may Mee Nay | ees ey ee ext Nextstepsinyourlife =| in your life Not Not applicable /Reflection oncourses / Reflection on courses 


What is cvnan! How wl you goa What do you ot Kava, Chps2and3 
—: —: ue a quae to cvnan! How wl you goa How will you go about ||Kawasaki, KavasnChps2nd3 2 and 3 
regis Poe that? 
Monday Sone ‘Wrues mia Jane Read your book from the optional list. Review and reflect on 
Ys y> Review of content in optional readings |ithe web sites created by the teams about their choices of books 
24th mia . 
from one of the two lists of options. 


Assignments 
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| | Grade | 
May 19th Answer questions posted on newsgroup about next steps in career. 
Continue to post on the newsg participate in all three Tappe ions. 


Post information on the newsgroup about an organization or association that you have joined (or that 
10% 


you already belong to) that will help you continue to learn more about the cause or career on which 
25% 


June 7th you have chosen to focus. Indicate why this organization / association will help you to network with 
others and to form a community of practice that you can work with as you leave your CoP at 


Pepperdine. 


As teams create a web page that summarizes the optional books that have been read. Here's what I 
have in mind but you may choose to do something different. Compare with your colleagues to see 
what books have been chosen. For those who choose from the Professional Portfolio books, work 
together as colleagues to discuss the key concepts proposed in these books and then create a web site 
that summarizes this. For those of you who choose from the Electronic Marketing list, work together 
as colleagues to discuss the key concepts proposed in these books and then create a web site that 
summarizes this. During our TappedIn time we will compare notes between the two groups. 
Remember, it is important that you work as CoPs and then you talk about what you learn from your 
books. It is not intended that these web sites merely provide an Amazon-like book report on what 
your have read. Your dialogue is more important. Don't spend a lot of time making the web site look 
really fancy. 


June 21st 


This is the focus of your work in this course. The product you create can be either a CD or a web 
page. This product should be something that you could give to a potential employer and might also 
be something that you will use as part of preparing for your exhibition. The product should have 

informaiton in three categories: 


e Professional Resume -- think carefully what you want to project as your image to a potential 
employer 

e Artifacts from your courses and your reflections on these materials, what you learned from 
them, and why this was an important insight 

e Toolbox of "things" you want to refer to in the future, e.g., URLs of web sites that you found 

to be valuable, resources your peers created, notes on books you read. The idea here is to pull 

together things you will want to use after you are done with the program. 


40% 


By the exhibitions 


Obviously the audiences for these three categories is somewhat separate: 
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e Professional Resume -- employers 
e Artifacts -- Preparation for the exhibition 
e Toolbox -- You 


This means that you will need to think carefully about design and navigation. 


There are no absolute guidelines but given the emphasis you have had in some of your other courses 
on creating digital movie clips it would be considered exemplary if you included this, particularly if 
you are a K-12 educator. If you work outside of the classroom, think carefully about what kind of 
product or concept would be most important for you to show and employer. 


We will talk more about this as we move forward. I know that you have been compiling things on 
your personal web sites but these sites, for the most part, are not appropriate for use with future 
employers. So now your challenge is to think about how to create something that puts your best 
image forward. 


Back to Top 
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